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YOU'RE INVITED

NOT ON

OUR WATCH

ANNUAL LUNCHEON

May 6, 2025 | Seattle Convention Center

Not On Our Watch Luncheon

Tuesday, May 6, 2025
12-1PM
Seattle Convention Center | Summit



Sponsorship
Levels

Champion Innovator Pioneer Mover Initiator
$50,000+ $25,000 $10,000 $5,000 $2,000

Complimentary table(s) 2 Tables 2 Tables 1Table 1Table 1Table

Logo or name on registration
& SY website event page

On-screen presentation
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recognition during program

Organization logo
included in event emails

Sponsor logo or namein
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luncheon program

Promoted & tagged on
social media
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Year-round recognition
as a partner across SY
website

Organization profiled in
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newsletter

Do you have other ideas for how we can partner with you? Let us know!




COMMITMENTTO
OUR SPONSORS

We are deeply grateful for our partnerships with corporate and
individual donors. StolenYouth is committed to serving as good
stewards of your generous investment and ensure that it is a mutually
beneficial partnership. Whether you are a returning sponsor or a first-
time partner, we value your commitment and support. Please let us
know how we may better partner with you.

StolenYouth’s annual Not On Our Watch Luncheon is one of Seattle’s most inspiring and successful
fundraisers. This one-hour event is geared toward educating the community about child sex trafficking
locally and inspiring them to come together to build a Washington state where all children are loved,
safe, and free.

For more than 12 years, StolenYouth has been working to prevent child sex trafficking and exploitation
and creating pathways to a safer future. With your help, we've invested more than $10 millionin
transformative programs that empower survivors, protect vulnerable youth, and drive meaningful
change.

Now, we're embarking on an ambitious new chapter!

At this year's Not On Our Watch Luncheon, we’re unveiling a bold, innovative approach to prevention—
one that starts in the classroom. Through engaging classroom education, we’re equipping young
people and their communities with the knowledge they need to recognize and prevent exploitation
before it begins.

As a sponsor, you'll show your support for these exciting developments and help demonstrate how,
together, we can create lasting change. This one-hour event is an opportunity to reconnect, be inspired,
and play a key role in building a brighter, safer world for all children. We invite you to join us!



THE PROBLEM

More than 600 youth are trafficked in Washington annually, and many more
are at risk of being groomed online every day. Sexual exploitation of children
is atan all-time high in this post-pandemic, digital era, and the problemis
only growing. We have to address this problem at its roots and prevent it from
happening, while continuing to support and empower survivors.

By providing both universal prevention education and funds for survivors,
StolenYouth is creating a world where children and caregivers are better
equipped and survivors are helped to rebuild their lives, breaking cycles of
trauma and exploitation.
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YOUR SPONSORSHIP
AT AGLANCE

By sponsoring our luncheon, you receive exposure and access to a high profile
event and audience of influential supporters, including prominent philanthropists,
corporate leaders, and elected officials.

We rely on generous sponsorships to underwrite the cost of the event ensuring that
every dollar raised is used to disrupt the ever-changing marketplace where
children are bought and sold for sex.

We offer many sponsorship levels: Initiator, Mover, Pioneer, Innovator, Champion.
We also welcome in-kind donations of print services, accommodations for
speakers, centerpiece items, and more.

Packages have been developed to maximize exposure for our sponsors.

Whichever level you choose, we are deeply appreciative of your partnership and
thank you for being a part of the solution.
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MEDIA EXPOSURE

NUMBER OF ATTENDEES
DONOR EMAILLIST
ANNUAL WEBSITE VISITS
SOCIAL MEDIA REACH

StolenYouth actively promotes the Not On Our Watch Luncheon through
our social media posts, newsletters, and through the media via print,
radio,and TV.

Throughout the year, StolenYouth is featured in news stories, interviews
in major print, radio, and television channels. Past outlets have included
KING5, KOMO TV, Puget Sound Business Journal, ParentMap,
iHeartRadio, Madison Park Living, and Mercer Island Living.



